
Temperzone Residential Partner 
Program Its simple and it has 
lots of benefi ts!

•  Marketing and advertising support at a local, state 
and national level. 

•  Partners are automatically invited to join the Travel 
Club reward program. 

In the next few weeks Temperzone will begin the 
launch of its new Residential Partner Program.  If you 
are interested, call your local Temperzone offi ce and 
ask to speak to one of the Residential Partner sales 
team or come and see us at ARBS.
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The combination of Hitachi and Temperzone 
domestic product ranges has meant a rethink 
of how Temperzone deals with contractors who 
work in the residential market. After months of 
assessment and planning Temperzone has come up 
with a model that is simpler, fairer and more fl exible 
than anything else in the market.

Temperzone National Sales Manager David Staker 
said recently, “We looked at the other dealer networks 
in the air conditioning industry and felt that they were 
very complicated and rigid. Our new Residential 
Partner Program delivers all the benefi ts in a much 
simpler and more fl exible framework.”

“We are looking for contractors who like the way we 
do business, who want a range of high quality product 
and are keen to grow with us. I am sure the fl exibility 
will interest many contractors who fi nd our competitors 
systems hard to work with.”

The following points are 7 good reasons why 
you should consider becoming a Temperzone 
Residential Partner.

•  Extensive product range from both Hitachi 
and Temperzone. 

•  Very competitive prices with our fl exible 
buying options. 

•  You deal direct with the manufacturer, not though 
layers of distributors. 

•  National distribution network of branch offi ces 
and warehouses. Product and parts are always 
readily available. 

•  Temperzone’s industry best technical support and 
training. Technical support is provided by qualifi ed 
refrigeration mechanics not a call centre. 


